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[. INTRODUCTION

Vilnius College, the largest University of Appli&tiences in Lithuania, was established in 2000,
following the merger of different specialised higleglucation institutions. The mission of the
College is to provide higher professional collegaaation and to train specialists across a wide
range of disciplines. In the last academic yearsd@ly field programmes were provided for a
population of 7,439 students. A total of 465 leetar were employed to deliver these

programmes.

The Bachelor in Advertising Management programine,subject of this evaluation, is managed
by the Department of Communication within the Facwalf Business Management. There are
seven other Faculties in the institution. While tBellege has been offering Advertising

Management studies since 1999, the current degogggmme was renewed from 01 September
2011. This renewal involved a revision of learnimgtcomes and the allocation of credits to
modules/subjects in accordance with the EuropeaediCrTransfer System (ECTS). The

Standards and Guidelines for Quality AssurancénénEuropean Higher Education Area (ESG)
also formed the basis for ensuring that the progranwas developed in accordance with
national and international quality norms. InitiaNylidated by a national review panel and
accredited for the period 2011 — 2014, the evaduatiescribed in this document is the first such

review by an external international panel of exgpert

A self-assessment group, led by the Head of Degattrof Communication, initially conducted
an internal review of the programme and submittedSelf-Evaluation Report (SER) to SKVC
for presentation to the external panel members. Bgoial partner representatives also
participated in the internal review, as well astadsnt representative and other members of
College academic staff. In effect, all divisionstloé Business Management Faculty contributed
to the self-assessment and to the writing of tpente which formed the basis for the work of the
external panel. The content of the report was smpehted by information received during the
site visit to the College on 07 October 2013. TWist also provided an opportunity for the
assessment of facilities and resources availaldeuttents and staff of the programme.

In the process of developing this degree progranmm&dvertising Management, the College
researched similar-type Bachelor degree opporasiti other European countries. This research
provided guidance towards the determination ofaflét aims, learning outcomes and content.
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Labour market needs were also explored to determhi@eknowledge, skills and competencies
which the graduate would be expected to possess/dd of employment opportunities and
enhanced career development prospects. The outdmme this planned approach was a

curriculum described in the SER as “applicationenied, focused on practical activities”.

While the name of the study programme is Advergjsitanagement, the qualification conferred
upon the graduate is a professional Bachelor okbtarg award. This apparent dichotomy needs
to be addressed by academic management withindieg€ as both learning outcomes and the

curriculum design is more specifically addresseth&Advertising field.

. PROGRAMME ANALYSIS

1. Programme aims and learning outcomes

The current programme has been the result, amdmy titings, of two different outcomes: 1) on
the demand side some market research was condatiexdg social partners, in order to detect
potential needs of the labour market; and 2) orstipply side the programme was defined after
analysing foreign educational institutions’ prograas.

The purpose of the programme is to produce graduateo “are able to analyse, plan and
organise the advertising process in business ergespand promotional activities in advertising
agencies”. They are also expected to develop “géreerd specific personal skills that help to
understand the basic consumer needs, motivaticsh®@pectations, and to be able to focus on
the business environment.” Amongst the employmppbdunities for which the qualification is

deemed suitable are the preparation of advertisamgpaigns, the implementation of advertising
projects, the undertaking of a variety of dutiesl assponsibilities in advertising agencies, and

the establishment of their own business enterpnistge case of some graduates.

The aims and objectives of the programme are wedlhdd and clearly linked to the mission of
the College. This mission and related vision of itieitution, as described in the Strategic Plan
2009-2013, appears to be well understood, partiguby academic staff. The aims and learning
outcomes are publicly available on line and alsens¢éo have been developed in an integrated
manner. However, students generally do not undetdteze learning outcomes concept, and their
apparent lack of awareness regarding the meanihgedevance of learning outcomes suggests a
communication deficit that should be addressed psoaity. Each teacher’s establishment of a

clearly identifiable link between examinations/gssnent tests/projects and specific learning
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outcomes should help students to appreciate mdisetifie importance of this dimension of the

study programme.

It is essential that students are focused, andnmantgtment to the achievement of learning
outcomes presupposes a knowledge of their meamdgnaportance within the education and
training process. It can be stated that the aintsaojectives of the programme comply with
legislative requirements for similar professionahcBelor degree opportunities and are in
accordance with standards set for a Level 6 awardewm the Lithuanian Framework of

Quialifications.

2. Curriculum design

The programme meets all legal requirements andvislithe Bologna process. General higher
education objectives and quality assurance pravssi@so helped to form the background for
curriculum design. The modular approach to progransontent is innovative, with each module
having been assigned 10 credits (or a multiple @f 1A total of 27 hours of student effort,
however constituted, is required to justify the mgiiag of a single credit. The reasons for
allocating the same structure to all modules, imgeof hours, credits and assessment procedures
should be revisited in any future review of thegyeanme in order to establish the validity of
such an approacEkqually, the sequencing of modules and their sybatontent should continue
to be analysed on a regular basis. A stronger esmpba advertising and related topics is needed
at an early stage in curriculum delivery to provaelearly identifiable focus and place the
complementary subjects in context for the stud@itter reservations about the current structure
and content include the fact that the curriculumtams a module in Advertising Management
(and Media Planning) which overlaps with the progmee title, and a concern that the
Advertising module is not delivered before the thusemester for full-time and the fifth

semester for part-time students.

As well as facilitating the acquisition of knowlezlgnd the development of skills, the College
supports the holistic development of students. &we of this, for example, may be seen from
the inclusion of a 10-credit module on Sustaindbéxelopment in the first semester for both

full-time and part-time students.

Marketing and Public Relations would seem to be axemappropriate name for the 10-credit

Marketing module presented in the third semestéilewt is surprising that the free-elective
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module (10 credits) delivered in the same semeasfers a Leadership and Creativity option

which should be a mandatory component of the auitm.

A stronger emphasis on legislation (including iletetiual property and copyright issues),
photography, and social advertising is also recontied. It is understood that the College is
planning to introduce a new module in Social Mediad this is seen as a positive initiative in
the context of the ongoing evolution of advertisagya global phenomenon. A key strength of
the curriculum is the apparent balance betweenryhad practice which has been achieved.
The programme is professionally oriented, with regrdinks to the private sector which help to
ensure that it is adapted on a regular basis td theeneeds of a “constantly changing labour
market" (SER).

Clear links have been established between programme, learning outcomes and study
modules. The integration of the modules Entreprestep, Leadership and Creativity, and

Project Management which formed the basis for aetmour course lecture in 2012 is

commended and worthy of repetition. Student-teacheetings to review the outcome of each
module are also a feature of ongoing attempts sarasprogramme quality. The inclusion of a
Professional Practice module (20 credits) in thertfo semester (sixth semester for part-time
students) followed by a final practice (also 20da® in the last semester allows for theory and
practice to be integrated and helps to prepareestador the challenges and opportunities likely
to be encountered upon graduation. The right t@gree the thesis is allowed only to those
students who have received positive evaluations fedl modules and practices of the study
programme. It is essential that theses containyaealand evaluations of alternative creative
approaches towards addressing the chosen reseguichot problem. The allocation of marks

should reflect the fact that descriptive conteminal will not be sufficient to achieve the best
results. The defence of the thesis before examiaats the Commission should include a

practical as well as a theoretical element.

3. Staff

The staff recruitment process is well documented @gulated. The institution acknowledges
the difficulty being experienced in recruiting argtaining scientists who tend to opt for the
University sector in the absence of financial inoes to remain with or join Colleges. It is
understood that the government does not allow tbeigion of any such incentive. All members

of the academic staff team have the necessaryfigatibns and experience, with three teachers
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also currently employed in the advertising fielkehty seven teachers involved in programme

delivery have permanent status within the Collegth eight others having parallel jobs.

Individual teachers prepare an annual report in fioren of a self-assessment outlining
developmental activities engaged in, together withure plans for professional self-
improvement. While the number of teachers takingintgrnships is increasing, and more
opportunities for practice abroad are becominglalbbks each year, there is still a deficit in the
quantity and quality of research work undertakenm@mbers of the academic staff team. The
College plans to give special attention to thisteran the near future. Staff publications and the
participation of teachers in conferences (includimg presentation of scientific papers) are other
examples of areas where further improvement issseeg. The co-operation which exists with
the Lithuanian Association of Communication Agesqi€OMMA), advertising agencies, public
relations firms and business enterprises is an itapbfactor in facilitating the efforts of the
Communication Department to improve study quaNihile the content of the SER did not
elaborate on the nature of the working relationdiepween students and staff, it is understood
that a positive atmosphere conductive to learning student development exists within the
institution. The international dimension of the gramme could be enhanced by a greater
involvement from visiting professors qualified metmarketing/advertising field and prepared to
deliver focused presentations on particular topeated to the aims and objectives of the

programme.

Amongst the positive features are the ratio of iees to students, the age distribution of
teachers, and the practical skills and experiengsielwmany members of academic staff have
amassed over the years. It would be encouragihgte more scientists involved in teaching the
curriculum, together with a greater commitment framdividual teachers to the pursuit of
Doctoral qualifications. Stronger professional ca@pion and collaboration between programme
staff and social partners is another area wherengiat for improvement can be identified. As
advertising is an evolving global phenomenon, slioks should extend beyond national

boundaries.

4. Facilities and learning resources

The College provides an appropriate infrastructioreaid the academic learning process and
enable students to develop relevant practical sskillassrooms and laboratories are well

equipped, while hardware and software are contislyoupdated and upgraded. A total of
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approximately 200 computers are provided by theuFgcand students of the Advertising
Management programme can use 129 of these for gtughoses. All are connected to a local
network and the internet. The College acceptspghatographic equipment resources need to be

expanded, and this requirement has been incorpbiratte plans for the current academic year.

Students have access to a practice database ab&@@anies, presented on Moodle. Since 2009,
this resource has been renewed and updated onnamaldrasis. The use of the Moodle virtual
learning environment by both full-time and partirstudents is to be welcomed. However, it is
apparent that the system needs further developmettt, extra study material added for the
benefit of students. The somewhat limited curresat of the platform suggests the necessity for a

plan to encourage more teachers to become invaividee Moodle system.

The library consists of a central facility and digfaculty libraries, to all of which Advertising
Management students have access. The library hasldBes in the reading rooms and 87
computerised work places. In 2012 over 6,000 newkbo 15.4% of which were foreign
language publications, were acquired. The expansiothe number of periodicals generally
available (336, with 121 in foreign languages) aver past two years is a positive development.
A significant proportion of these new periodicatate to Advertising Management studies. The
wider utilisation of online library facilities bytsdents is recommended. Although records show
that 191 students from the programme used the fyadodary in 2012, only a few of them use

such references in course works.

Each year, a material resource assessment isccautefor the purpose of reviewing computer
hardware and software, learning resources and qatlgns, as well as the condition and

suitability of facilities.

5. Study process and student assessment

Admission to the Advertising Management programraeini accordance with legislative
requirements, and is administered by LAMA BPO. Ehare no special entry requirements for
the programme, and the most important criteriatésapplicant’s competitive score. Admission
has remained stable over the past two years —apitinoximately 80 full-time and 40 part-time

students joining the programme in each year.

The study process is organised on the basis ofliaypapproved by the Academic Council
(which has eight student representatives) on 27eSdger 2011, and the Rector’s order of the
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same date. The organisation and implementatiomefstudy process is impressive. The study
methods used to achieve module learning outcomelsid@ interactive lectures, portfolio
methods, concept mapping, brainstorming, groupudsons, problem-based tasks and role
playing. Project work and the use of the ‘rounddaimethod facilitate the integration of theory
and practice, as well as preparing students mdeetafely for the labour market. The academic
performance of students is generally impressivd, the failure rate (34.1%) of part-time
students in the academic year 2011-2012 is somedisappointing and worthy of further
investigation. During the programme, students hdkie opportunity to participate in
competitions, and to take part in internationall@x@me schemes, under Erasmus. Within the past

five years 34 students from the programme wentabro

Lecturers present the results of intermediate téststudents within five days, and final
examination results are announced three days &teral support for students takes many forms,
including scholarships, one-off social allowandesuses, dormitory accommodation, loans and
social scholarships for students who might otheawbe unable to fund their education. The
social scholarship amounts to 390 Litas per mohtlademic support is provided throughout the
various stages of the programme. Each year, lestuigdate assignment tests and make efforts
to individualise assessments in order to preveagiptism and academic dishonesty. The
assessment process is based on "the principlealidity, reliability, clarity, availability, and
fairness" (SER). In this context, it is essentmat the College is seen to implement a coherent
anti-plagiarism policy with sufficient deterrents discourage student cheating and appropriate

penalties in cases where the integrity of the sydtas been breached.

Graduates from the programme have been in high d@rhatorically and are seen to adapt
readily to the demands of the labour market. Thelesits who commenced the revised
Advertising Management programme in 2011 have rat graduated, but the College is

confident of maintaining the 85% job placement fegueached by those who successfully
completed their studies under the original forméke SER provides examples of graduates who

currently hold managerial positions within the c@migs/organisations in which they work.

Employment prospects for holders of this qualifmatare enhanced by the strong links which
exist between the College and social partnersfaried by a focus on the development of
practical experience within the curriculum. Howevitre development of students’ analytical
skills and their capacity to evaluate alternatiympraaches to problem solving and decision

making must remain as a cornerstone of programnsgymecontent and delivery. As the
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graduate progresses into a managerial role, thesepetencies will become even more
important, as well as forming the basis for contunsi lifelong learning. From 2011 onwards, the
College has implemented an ESF project entitlegfbement of Vilnius University of Applied

Sciences Quality Management System”.

6. Programme management

The Study Programme Committee has a key role inntfamagement of the programme.
Membership consists of seven representatives flenatademic staff, student body and the
private sector. The chairperson is the Head ofdbmmunication Department within which the

Advertising Management programme is delivered. Ppheel suggests that there is potential
scope for a wider distribution of duties and resploitities amongst the members of this working
group, as the documentation supplied points toxaessive workload for the chairperson of the
group. This comment is made despite the reassuremctined in the SER that individual

committee members are assigned responsibility pecific areas such as: implementation of
guality assurance procedures, evaluation of thelystprogramme, measurement of the
achievements of students and the effectivenessctirers’ contribution to quality maintenance,

analysis of study resources and supports for stedand the publicity of information.

Feedback from stakeholders is an essential elemegftorts to guarantee programme quality.
During work experience, surveys are carried outseess employers' perceptions of student
knowledge and skills, and any recommendations ggestions for improvement are welcome in
the Department. The role of students is also pauatio helping to improve the programme. In
2012, student feedback was obtained by means efsay which they were invited to write on
the quality dimension of their programme. The reseoto deficits in the curriculum identified
by stakeholders has included the introduction oiv meaterial content into the curriculum.
Examples include the inclusion of a subject ertitleadership and Creativity (albeit only as an
elective rather than a mandatory component), tegethith a broader emphasis on the

advertising sales process and advertising busoessrally.

Currently, the modernisation of the programme undeth full-time and part-time delivery

modes is a major focus of attention within the €gdl. The replacement of the final examination
with a thesis is likely to present initial challesgfor both students and staff. It is essential tha
students know and are capable of implementing ekiel lof research normally expected at this

final stage of a professional Bachelor degree pnogne. Guidance and close attention must be
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paid by staff to ensure that the topic chosen ithatrequired level and allows scope for the
student to engage in research, analysis and ¢rpg@raisal during the planning and completion
of the project. The inclusion in the thesis of atea requiring the student to engage in self-
reflection on the approach adopted and the bengfitotherwise) of the associated learning
process is highly advisable. The necessary foundati research methodology must be provided

by the College to enable students to produce thesms appropriate standard.

In the context of expanding the international disien of the programme, the College is
recommended to place a stronger emphasis on thefuseglish for curriculum delivery. The
implementation by management of a policy towards tand would be a worthwhile
development. With regard to this wider dimensidnsipleasing to note that students already

have the opportunity to learn about communicatcnoss cultures as part of their studies.

[ll. RECOMMENDATIONS

This report should be read as an integrated documdrich contains suggestions and

recommendations throughout the different secti@hg. panel considers that the introduction of
the improvements proposed in the report would gtiean the programme and further enhance
the status of the qualification. A summary (onlf/}lee recommendations is given below.

e The College should integrate the planned SocialiMedmponent into the curriculum,
and revisit the sequence in which subjects areveleld. The inclusion of a module on
entrepreneurship in the first semester is probhblyng a less than anticipated impact, as
students at that stage would gain more benefit fsolnjects with a strong advertising-
based content. Entrepreneurship could be introditedhe programme at a later stage.

e The lack of coherence between the title of the Enogne and the granting of a Bachelor
degree in Marketing is an issue which requiresntitie. The study of marketing as a
discipline would normally entail a more comprehgastoverage than is possible in this
programme. Consequently, the conferring of a margetegree is difficult to justify, and
could result in the wrong perception regarding t®gramme amongst different
stakeholders.

e To strengthen further the links between theory aradtise, consideration might be given
to extending the allocated period for student imghips, as encouraged by the Study

Programme Committee. The establishment of a formatwork to enhance

12



communication across all areas and aspects ofdhertassing industry would represent a
further plank in the maintenance of an up-to-daitality ethos in programme design,
delivery and review.

Internships for teachers should be organised ordarvgcale to enable them to integrate
theory and practice, while continuing to engagehia preparation of up-to-date study
materials for students. The use of Moodle by ame@m®ed number of teachers and
students is desirable, as is their commitmentitseithe virtual learning environment to
maximum capacity.

Academic staff involvement in research, presematit conferences, and the production
of scientific papers warrants a stronger emphadi® College might also encourage
more teachers to progress to Doctoral-level studiesearch activity amongst students
should be afforded a stronger emphasis, and ingeedi by the allocation of higher
marks to student work which reflects such effort.

College attitude plagiarism and dishonest behawoust be known and understood by
all students. The implementation of the policy ddobe consistent and deter any
attempts at cheating, in order to protect the mite@f the programme and the status of
the qualification. Decisions in such matters showbd be at the sole discretion of an
individual teacher.

Student understanding of the learning outcomesaqinteeds enhancement in order to
enrich the overall learning process. Identifying cear link between each
assignment/examination and the associated leawutgomes, and communicating the
established correlation would be one approach wweamforcing the relevance and
importance of learning outcomes amongst students,n@embers of the academic staff
team.

The recommended improvements to the curriculumrnedeto earlier in this report
should be adopted. In this context, it is importidwatt appropriate emphasis be placed on
Research Methodology, both for the preparationrojeat work and the production of the
final thesis. The thesis should contain more thest gescriptive text, with evidence of
critical thinking and analysis on the part of thtedent being reflected in the marks
allocated.

The use of English requires expansion throughoetgtogramme, while coverage of
business and advertising ethics should form a Igladentifiable component of the
curriculum. A greater number of integrated assigmseacross modules would also
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enhance student understanding of the link betwebjests and the focus of the entire

programme.
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IV. SUMMARY

The programme is impressive, but could be stremgithdéurther along the lines indicated in this
report. The study process and assessment dimemsmmesents a particularly noteworthy

dimension of the College’s efforts to establish amaintain high quality standards.

The apparent dilemma caused by a divergence betiieamme of the programme and the title
of the award requires resolution. In maintainingedf-critical approach to all aspects of the
programme, it is essential that the College comento engage all stakeholders and obtain
regular feedback from social partners. More guestufes from practitioners in advertising

would be welcome, as would an increase in the nurobegresentations from international

experts in the field. The vision regarding emplopnand career opportunities for graduates
should extend beyond Lithuania. Such new horizbgsdefinition, will have implications for

programme content and delivery mechanisms.

It is noted that the part-time students are expetieundertake a somewhat unrealistic quantity
of self-study hours in light of their various otlEmmitments. The extended use of Moodle may
help such students, as well as enabling the imé&tstudents to obtain greater benefit from their

participation in the programme.

The panel members wish to thank the academic mamageand staff, together with all other
stakeholders, for the courtesy and cooperationneei® on the occasion of the visit to the
College. The goodwill from all sides towards thegramme and the institution was apparent in

the various discussions conducted on the day.
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V. GENERAL ASSESSMENT

The study programmadvertising Management (state code — 653N50003) at Vilnius College is
givenpositive evaluation.

Sudy programme assessment in points by fields of assessment.

No. Evaluation Area E\{aluat!on Areq
in Points*
1. |Programme aims and learning outcomes 3
2. |Curriculum design 3
3. |Staff 3
4. |Facilities and learning resources 3
5. |Study process and student assessment 4
6. |Programme management 3
Total: 19

*1 (unsatisfactory) - there are essential shortogsithat must be eliminated;

2 (satisfactory) - meets the established minimugquirements, needs improvement;
3 (good) - the field develops systematically, hiasirtctive features;

4 (very good) - the field is exceptionally good.

Grupés vadovas:

Team Leader: John Cusack

Grupes nariai: Prof. dr. Zoltan Sipos

Team members: i .
Prof. José Maria Gil Roig
Giedrius Romeika
Zilvinas Kulvinskis

Ruta Bikulkiute
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Santraukos vertimas i$ angh kalbos

V. APIBENDRINAMASIS JVERTINIMAS

Vilniaus kolegijos studij programa Reklamos vadyba (valstybinis kodas — 653N50003)

vertinamateigiamai.

Eil. Vertinimo sritis Srities
jvertinimas,
Nr. balais*
1. Programos tikslai ir numatomi studiezultatai 3
2. Programos sandara 3
3. Personalas 3
4. Materialieji iStekliai 3
5. Studij eiga ir jos vertinimas 4
6. Programos vadyba 3
IS viso: 19

* 1 - Nepatenkinamai (yra esminirikumy, kuriuos tiitina pasalinti)
2 - Patenkinamai (tenkina minimalius reikalavimgskia tobulinti)
3 - Gerai (sistemiskai glojama sritis, turi savitbruozy)

4 - Labai gerai (sritis yra iSskirgéh

IV. SANTRAUKA

Si programaspidinga, betg bty galima toliau stiprinti atsizvelgiantSiose iSvadose nurodytas
gaires. Studij eiga ir vertinimas rodo ygadémesio vertas Kolegijos pastangas sukurti ir

iSsaugoti aukStus kokyb standartus.

Reikia spesti programos pavadinimo ir suteikiamo laipsnio gimimo neatitikimo klausim
Labai svarbu, kad Kolegija, iSsaugodama savikgtipbziarj j visus programos aspektus, ir
toliau stengisij savo veiky jtraukti visus socialinius dalininkus ir nuolat gagtjZtangjj ry§ is
jy. Patartina kviestis daugiau lektgrikurie yra reklamos srities specialistai, ir targtniy Sios
srities ekspett skaityti paskaitas. Redky planuoti absolvemt galimybesjsidarbinti ir siekti
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karjeros uZsienyje. Sie naujieji horizontai d@al tureti poveiki programos turiniui ir jos

igyvendinimo priemoéms.

Pazymima, kad i§stiniy studijy studentams savarankiSkam darbui skirta pernelyg galand,
turint omenyjejvairius kitus j jsipareigojimus. Jiems gali p&d intensyvesnis naudojimasis

Moodle, o nuolating studiy studentams dideés naudos duos dalyvavimas paskaitose.

Vertinimo grugs nariai nori pagkoti kolegijos vadovybei, darbuotojams ir visienogialiniams
dalininkams uz nuosSitdpriémima ir bendradarbiavimvizito metu. Per visag tdiery vykusias
diskusijas buvo akivaizdziai matyti visdalyvavusijy geranoriSkumas programos ir kolegijos

atzvilgiu.

[Il. REKOMENDACIJOS

Si i8vad; dalis tuety bati laikoma neatskiriama iSorinio vertinimo iSwgadalimi ir skaitoma kaip
vientisas dokumentas. Sioje dalyje pateikiamifigsiai ir rekomendacijos atsispingliairiuose
iISvad; skyriuose. Vertinimo gripmano, kad atlikus Siose iSvadose pligsiis patobulinimus

padictty programos ir kvalifikacijos vett Toliau pateikta (tik) rekomendagigantrauka.

e Kolegija tuety jtraukti j programa planuojang socialires Ziniasklaidos dalyk ir
perziiréti déstomy dalyky sely. Tai, kad antrepreneryst modulisjtrauktasj pirmajj
semesty tikriausiai neturi tokio poveikio, kokio buvo titasi, nes studentams tame etape
buty naudingesni dalykai, kuyiturinys labai susgs su reklama. Antreprenerysbity
galimajtrauktij program véliau.

e Reikia atkeipti dmeg j tai, kad programos pavadinimas ne visiSkai atitiskiteikiam
rinkodaros bakalauro laipsrRinkodaros dalykas paprastai yra iSsamesnis ¢stowhas
Sioje programoje. Tad sunku pagisti rinkodaros krypties laipsnio suteikimo ir
socialiniai dalininkai gali susidaryti neteis;nguomor apie $4 progran.

e Norint toliau stiprinti teorijos ir praktikos rys gallit reikéty padidinti studeng
stazuotms skirt laika, kaip ragina Studij programos komitetas. Oficialaus tinklo, skirto
stiprinti ry§ su visomis reklamos pramés sritimis ir visais aspektais,ity tolesnis
zingsnis siekiant palaikyti Siuolaikines kolégh vertybes kuriant,jgyvendinant ir
tikslinant program.

e Déstytojy stazuots tugty bati organizuojamos platesniu mastu, kad toliau remgd

studentams studjjmedziag déstytojai gatty sujungti teoriy ir praktika. Pageidautina,
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kad daugiau éstytojy ir studenti naudotsi Moodle, nes jie yrgsipareigo¢ kuo daugiau
naudotis virtualia mokymosi aplinka.

Reikety daugiau dmesio skirti akademinio personalo dalyvavimui mokabse
tyrimuose, praneSim skaitymui konferencijose, mokslipi darhy raSymui. Be to,
Kolegija gatty labiau skatinti dstytojus siekti daktaro laipsnio. Studentnokslinei
veiklai taip pat reikty skirti daugiau dmesio, skatinant studentus geresniais pazymiais,
kai jy darbas rodo su mita veikla susijusias pastangas.

Visi studentai tuty Zinoti ir suprasti Kolegijos poiij j plagijavimg ir negzinings
elges. Si politika tugty biti jgyvendinama nuosekliai, atbaidyti nu@égimimo sukiauti,
kad hity iSsaugotas programos vientisumas ir kvalifikacprestizas. Kiekvienas
déstytojas netuity savo nuodira priimti sprending Siuo klausimu.

Siekiant pagerinti bengr mokymosi proceg reikia, kad studentai geriau suprast
numatony studiy rezultaty idéja. Nustatyti aiSly ry§ tarp uzduoties ir (arba) egzamino ir
susijusi; studiy rezultat; ir pranesti apie nustatytry§ buty vienas iS bdy siekti, kad
numatomi studij rezultatai studentams igstytojams laty svarlis.

Reikety atlikti  pirmiau  Siose vertinimo iSvadose rmdins programos dalyk
patobulinimus. Siuo atzvilgiu svarbu, kad reikiantgeesys ity skiriamas mokslinj
tyrimy metodikai — rengiant projekiimrba raSant baigiagi darlky. Baigiamajame darbe
turi biti ne tik apraSymas, bet ir analjzuri atsispindti studento kritinis mstymas, kuris
bus atitinkamajvertintas.

Déstant & programa turéty bati daugiau vartojama angkalba.] programos dalykus turi
buti aiSkiai jtraukta verslo ir reklamos etika. Kad studentaiiagersuvoky dalyky
tarpusavio rygs ir padictty démesys visai programai, tig bati taikoma daugiau

integruot; uzduaiy.
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